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TopicsTopicsTopics

• Contract Types

• Acquisition Timeline

• Market Research
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Possible Contract TypesPossible Contract TypesPossible Contract Types

• SATOC, MATOC, C-type

• Design-Build and Design-Bid-Build

• Set-Aside and Unrestricted

• Regional Contracts

• Market Research will determine acquisition strategy
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Acquisition TimelineAcquisition TimelineAcquisition Timeline

• July–September 2006: Perform Market Research

• September–October 2006: Determine 
Acquisition Strategy and Prepare Acquisition 
Plans

• January 2007: RFP’s Released to Public

• June-July 2007: Contract Awards 
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Market ResearchMarket ResearchMarket Research

• Market Research results will determine the 
chosen acquisition strategy
– Your input is important and maximum 

participation is encouraged!

• Industry Forums 
– July 31st in Washington D.C.
– August 8th in Fort Worth, TX
– August 16th in Omaha, NE
– August 23rd in Atlanta, GA
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Market Research Cont’dMarket Research ContMarket Research Cont’’dd

• Web-based Market Survey

– Available August 4 – September 4

– https://ebs.swf.usace.army.mil/ebs/Market_Research/Market
ResearchSurveyForm.cfm?ProjectID=1

– Survey length is dependent your interest, may take up to 1 
hour to complete

– Survey contains log-in

https://ebs.swf.usace.army.mil/ebs/Market_Research/MarketResearchSurveyForm.cfm?ProjectID=1
https://ebs.swf.usace.army.mil/ebs/Market_Research/MarketResearchSurveyForm.cfm?ProjectID=1
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Market Survey Cont’dMarket Survey ContMarket Survey Cont’’dd

• Survey length is dependent on the number of 
regions and facility types that you are 
interested in

• Additional questions populate for each area 
marked

• Only choose regions/facility types that you 
are seriously considering proposing on
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ConclusionConclusionConclusion

• Remember to place questions on 3x5 cards 
and submit them prior to going to lunch

• Questions will be answered during the Panel 
Discussion
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